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St. Sophia’s Forgotten Felines 
In March, I had the pleasure of touring St. Sophia’s Forgotten Felines, a cat adoption facility servicing the Chicagoland area, 
located in Westmont, Illinois.  St. Sophia’s opened their doors to homeless felines in 2011.  Their first year led to 110 adop-
tions, 1 pet store partner (where they house/showcase adoptable cats), and 5 foster homes.  But with hard work and determi-
nation, they now have increased those numbers to 9 pet store partners, 48 licensed foster homes, and 174 volunteers.  At any 
given time, they have approximately 250 cats in their care (located at pet stores, foster homes, and their home base).  With an 
average of 20 adoptions a week, they proudly find homes for around 1,200 cats yearly.  To date, they have placed over 5,000 
felines in forever homes.   

However, while this rapid growth is exciting, it also brings about some harsh realities.  The main one being, space goes quickly.  
Their current facility is a mere 997 square feet.    That may sound like a good amount of space, but it goes faster than you’d 
think.  200 square feet is for the lobby area, also housing their office space.  500 square feet is used for storage (cleaning sup-
plies, food, litter, foster care supplies, donations, and laundry) and serves as temporary housing for 11 cats (those sick or re-
covering from a surgery).  What remains is 200 square feet for the Cat Room (10x20), where no more than 15 cats can run 
around free.  The latter is barely the size of a standard apartment bedroom.  Fill it with climbing trees, litter boxes, food and 

water, toys, chairs, and 15 cats, and you’ll get the magni-
tude of the desperation for more space. 

Upon visiting, I saw this firsthand.  Admittedly, when 
Lauren Rizzo, Director of Operations, mentioned they 
needed more space, I did the math.  When compared to 
my small city apartment, I didn’t quite understand the 
severity of the proclaimed space issue.  In my mind, I 
imagined 900+ square feet of open space for cats to frol-
ic about, quickly forgetting about all the storage, lobby, 
and office needs.  But standing in the very tiny entrance 
way, I quickly asked, “This is where people come to 
adopt?”  As volunteers squeezed by on either side of me, 
Lauren politely shrugged and explained that here within 
lies the problem.  Families are free to show up whenever 
they open.  Because St. Sophia’s is run purely by volun-
teers, their hours are limited.  This means, often numer-
ous individuals will come at once, making on-site “meet-
and-greets” difficult to manage.  Lauren notes they can’t 
even hold kitten adoptions in the facility because the line 
would be out the door, creating total chaos and often 
leading to disgruntled adopters.   

St. Sophia’s 10x20 cat room.  Able to house no more than 15 cats at a time. 



While it’s exciting to see so many eager adopters, peo-
ple often see a cat or kitten online, immediately fall in 
love, and show up fully intent to take home that cat.  
Well, you can bet three other families had their hearts 
set on the same cat…or more!  In fact, when we were 
there, they had just posted an adorable kitten named, 
Bradley Cooper.  Lauren had 20+ emails from individu-
als who were planning to show up right at the time 
they opened to adopt Mr. Cooper.  She said, at times, 
she’s seen families in the back of the line offering mon-
ey to families ahead of them if they will adopt a differ-
ent cat. 

The last thing the volunteers at St. Sophia’s want is to 
have families leave disappointed or upset.  It became 
evident, in order to better facilitate adoptions and to 
house more cats, they needed to take the majority of 
adoptions outside of the facility.  Now, in addition to 
pet stores who showcase St. Sophia’s cats, foster par-
ents will take the cats to the various locations to host 
adoption events.  Here, people can come and go more 
freely, interact with several cats, and, thus, maximize the experience and potential of finding forever homes.  You’d think this would 
be the perfect solution, and it was…until they continued to grow. 

The number of orphaned, stray, and surrendered cats is increasing at an astronomical rate.  Combine this with the fact that you are 
running your organization on the pure effort of volunteers, it’s important to be efficient.  Therefore, St. Sophia’s is currently working 
on expanding in two ways.  First, they rent their current 900+ square foot location.  They are investigating larger spaces they could 
purchase, one where they control the “rent” and the choices with how to manage the facility.  Not only does the larger facility allow 
more cats to stay onsite, but it will hopefully provide an easier place to hold adoptions.  This would mean less transporting of cats 
and, less run around time for volunteers. 

They aren’t, however, naive enough to think this is the end all solution.  By going outside of the facility to hold adoptions, they reach 
a greater number of people.  But the transportation process is problem-
atic.  Therefore, they are pursuing the purchase of a mobile site.  A 
mobile site is an adoption site on wheels.  Its purpose is to more easily 
transport cats to adoption events, with the goals being the same – 
more adoptions, easier transportation.  If you think about dog adop-
tions that are often held outdoors in parking lots or at parks, what 
makes those works for dogs is the exact opposite for cats.  Cats will hop 
the fence, run off, and you can’t quite interact with them in the same 
way.  A mobile site has the individual cages built-in, is air-conditioned/
heated, and has designated meet-and-greet areas for adopters to inter-
act with the cat one-on-one.  Plus, the doors close to prevent escape.  
With these amenities, the possibilities are endless in terms of attending 
events and creating more visibility. 

As always, the roadblock is cost.  Lauren was kind enough to give me a 
glimpse at the budget.  While she is an expert at stretching a dollar, it 
seems as quickly as the money comes in, it goes right back out.  They 
always come out ahead, but, some years, just barely.  Funds are lim-
ited.  When it comes to big purchases, such as a new on-site location 
and a mobile site, you have to make difficult choices.  Buying a building 
isn’t as easy when you’re a nonprofit organization.  In fact, in many 
ways, it’s easier for an individual to get a home loan, than it is for a fully 
functioning organization in business for 9+ years to get approved to buy 
a new space.  Therefore, Lauren and board members are stuck with the 

age-old question of, “which comes first? The chicken or the egg?”  In order to save the money needed, they will have to save less 
cats.  They won’t be able to take care of medical needs a cat might have that would prolong his or her live for years.  They won’t be 
able to say “yes” to every cat in need of a temporary home.  Unfortunately, if they turn them away, they might not find an alterna-
tive place to go.  You might argue that, in the end, a larger facility will save more cats, but that’s a hard argument to win with animal 
activists.  If the main purpose of St. Sophia’s is to prevent as many cats from homelessness or death, it’s hard to turn so many away – 

Current layout of St. Sophia’s 997 square feet facility. 



even if in the long run, it will lead to more lives saved.   

This is where finding donors is so prevalent.  Organizations like St. So-
phia’s shouldn’t have to choose between what the stand for and what is 
necessary.  When Lauren first told me they were in need of donors, my 
mind imagined this extremely large sum of money.  The two mobile 
units are being sold between $30,000-$55,000, and they’ve applied for a 
grant that will likely give them around $30,000.  This is an excellent 
start!  Each mobile site will need some modifications made, and both 
would need long-term funds for insurance, upkeep, wear and tear, etc.  
Therefore, the grant helps make headway, but they still need more 
funds in the bank to support it.  The two standing locations they are 
pursuing range from $180,000-$240,000.    Again, in the long run, this is 
not a bad price for the good it will bring.  But many banks require a large 
sum of money in savings in order to be approved for a loan.  St. Sophia’s 
has the money in the savings, but if they use it, they will not have the 
money they need to continue taking in cats at the rate they are. 

St. Sophia’s has a Corporate Sponsorship Program that will make all the 
difference, and they need our help in spreading the word.  Sponsorships 
range from a one-time gift of $100-$5,000, and they would be open to 
ongoing monthly sponsorship.  Not only is this a write-off for organiza-
tions, but St. Sophia’s will return the favor by spreading word about 
your organization.  For example, a simple one-time donation of $100 will 
get your logo added to St. Sophia’s Shelter “Partnership Wall of Saints.”  
$500 does the same, plus your company will be listed on their website 
and all publications/communications.  $2,500 will receive the same, plus 
your logo will be permanently printed on their Mobile Adoption Unit.  
It’s an easy way to make a difference in a great organization, the lives of 
homeless animals, and benefit your company as well.   

We are excited to make St. Sophia’s Forgotten Felines our first Featured Organization of the Month.  We at Community Auditors under-
stand the importance of giving back, and we hope you do as well.  Whether this means spreading the word, donating money at an indi-
vidual or corporate level, volunteering, or stopping by to adopt a new feline friend, we encourage you to do our part in making our com-
munity stronger.  Lauren has included links below to the two mobile sites they are looking into purchasing, a corporate sponsorship 
form, and more below.  Take a few minutes to read up more on the work they are doing and please share on social media. 

We wish them the best of luck in their endeavors!  With all their can-do attitude, we know they will reach their goals in purrrrfect fash-
ion.   

 

Top Photo: $30,000 mobile site                                              

Bottom Photo: $55,000 mobile site 

Check out the Customized 

Mobile Unit Here! 

Check out the All-Inclusive 

Mobile Unit HERE! 

St. Sophia’s                          

Website 

Become a Corporate  

Sponsor  Here! 

Curious to find out more?  Click on the links below! 

http://www.jacksoncreekmfg.com/adoption.php
https://drive.google.com/drive/folders/1jSj1kJGGSOJsReP93U2cdvMLpiIe1qSI
http://stsff.dreamhosters.com/
http://stsff.dreamhosters.com/donate/corporate-sponsorship/

